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Intellectual property is a vital part of the global economy, accounting for about half of the GDP in coun-
tries like the United States. Innovation, competition, economic growth, and jobs can all be helped or 
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economics, business, and political science to explore the ways varying approaches to intellectual prop-
erty can positively and negatively impact our economy and society. Employing approaches that are both 
theoretically rigorous and grounded in the real world, Perspectives on Commercializing Innovation is 
well suited for practicing lawyers, managers, lawmakers, and analysts, as well as academics conducting 
research or teaching in a range of courses in law schools, business schools, and economics departments, 
at either the undergraduate or graduate level.

����ȱ��ȱ���ȱ��ȱ�������ȱ��������������ȱ��� ���ȱ�ǯȱ���Ĵȱ
��ěȱ���ȱ���¢ȱ�ǯȱ�������ȱ�������ȱ���ȱ
�����ȱ
Project on Commercializing Innovation, which studies the law, economics, and politics of innovation, in-
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antitrust, and bankruptcy. Visit the Project on the web at www.innovation.hoover.org. 
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